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Abstract
The study examined the influence of social media use on effective library patronage in public universities in Akwa Ibom State. Two specific objectives, two research questions, and null hypotheses were stated to guide the study.  An ex post facto research design was adopted for this study. The population of the study was 1,875 registered library users from public University libraries in Akwa Ibom State. Proportionate sampling was used to draw 562 registered library users for the study. The instrument for data collection was a questionnaire titled “Social Media and Effective Patronage of Questionnaire” (SMEPQ). Face validation was carried out by three experts, and a trial test method was used to ascertain the reliability of the instrument. Cronbach's Alpha statistic was used to obtain the reliability coefficient value of 0.86. Regression analysis was used to answer the research questions and to test all the null hypotheses at .05 level of significance. Findings of the study showed that Facebook and YouTube have a low significance and no positive influence on effective patronage of libraries in public universities in Akwa Ibom State. It was recommended, among other things, that public university libraries should make their presence felt on Facebook and YouTube to enhance and optimise patronage by users. 
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Introduction
Information and Communication Technologies [ICTs] are pertinent tools deployed in different fields of social life. Its usefulness and consequences eventually become apparent when people exploit its benefits. People who are aware of its advantages are bringing rich experiences from a technologically advanced world to higher education. Given the dynamic and rapid changes in the information environment, according to Prabhu and Tamizhchelvan (2021), colleges and postsecondary institutions face the same difficulties as corporations and other organisations in keeping up with the numerous technological advancements and changes that impact them. The difficulty for educational institutions throughout Nigeria is not how to incorporate new technologies into the classroom to enhance instruction, but rather how to use mobile and electronic devices to bring education closer to today's tech-savvy youth. Even though e-learning is much desired in Africa, it remains a pipe dream due to the continent's poor ICT infrastructure, high installation and maintenance costs, and technophobic workforce. Over time, the arrival of social media has created a workaround for universities across Nigeria that cannot afford the high cost of installation and subscription to digital platforms. Institutions can now utilise social media for communication, instruction, learning, and community enrichment. Libraries, too, can benefit from this, given their unique position as information and information service providers. Its relevance is reflected in the ability it provides libraries to reposition themselves in what they offer and how they render their services.  Hence, social media integration into library services has become pivotal in the sustenance and patronage of libraries.
By offering information resources and services that support the teaching, learning, and research needs of students, staff, administration, and other community members, academic libraries serve the institution's academic programs. Thus, academic libraries fulfil complementary functions. Its collection's worth is determined by both the number of information sources and the efficient methods for delivering and interpreting them to consumers. Every library wants its patrons to visit frequently and consistently in order to make the most of its resources. Stocking the library with materials is insufficient; it also has to be often used and consulted. In light of this, Prabhu and Tamizhchelvan (2021) said that the value of a library is based on how patrons view it and how much they use its materials and services. However, the world has changed significantly as a result of ICT advancements, particularly in the areas of communication and information sharing. In addition to altering the function of libraries ICT use has also had an impact on library patronage. Patronage of the library is being impacted by how simple it is to obtain information online from the comfort of one's home. especially students who no longer recognise the advantages of using the materials and services offered by the actual library. This has become quite challenging for libraries and a threat to their existing role in the university.
Social media is an organised computerised environment that combines digital media, such as text, graphics, sound, and moving images, to enable individuals to interact with data for the right reasons. According to Davis (2016), social media is the set of interactive online resources that facilitate the production, curation, and dissemination of user-generated material, either independently or in collaboration. People can connect with one another and share information on social media, which helps them learn from one another. Social learning is based on learning communities and interaction, expanding access to knowledge and knowledge exchange across time and geography, according to studies like Salmon's (2021). The internet, telecommunications, and interactive digital television are all part of this digital ecosystem. Computers and smartphones are also necessary tools for social media access.
Every library was created with its patrons in mind. Patronage of libraries is a crucial topic that librarians in the twenty-first century cannot ignore. Since patrons are a fundamental component of a library's services, patronage is still crucial to maintaining the positive strength of the institution since it is impossible for the library to evaluate its performance without patronage (Abdulsalami & Efosa, 2020). The regularity with which a person visits a library to use its resources for leisure, education, or pleasure could be characterised as library patronage. To put it another way, it refers to users' ability to physically and remotely consult or utilise libraries' contents. According to Ofodile and Ifije (2013), library patronage in an academic setting refers to the university community's access to the collections and services of libraries. The term "library patronage" refers to the usage of the library's resources and services to meet the information needs of its patrons.  Patronage, according to Audu et al. (2021), is when one party offers something that the other party wants, and the wanting party comes to obtain it. Essentially, the library provides information services that patrons want, and patronage is demonstrated by the fact that patrons visit the library to seek out the services in order to meet their needs. Although the use of ICT in library operations may increase library patronage from a distance, it is also necessary to encourage them to use the library's physical services. 
The university library is tasked with planning and implementing practical strategies to guarantee regular patronage. According to Abdulsalami and Efosa (2020), university libraries should employ social media to maintain an engaging reading environment in addition to providing and preserving information materials for all user groups. Social media, according to Agyekum et al. (2016), is the process by which individuals communicate by generating, sharing, and exchanging ideas and information via online communities and networks. Social media sites are online forums for internet users who wish to discuss topics of shared interest with one another, whether from a business, intellectual, or personal standpoint. Facebook and YouTube are two social media platforms that have been adapted for educational purposes and may also be helpful to libraries. 

Facebook is a social media site that provides an online platform on which users can create personal and institutional profiles, post messages, photos, and videos, while also promoting and sharing information, thereby having interactions with contacts, both known and unknown. Facebook has become the most successful social media among young people, with around 24.1 billion monthly active users worldwide (Noyes, 2015). The benefit of using Facebook in the library is that it assists librarians to directly connect and communicate with library users, while users can give feedback as well as suggestions to the librarians. Facebook is the most popularly used media among librarians, as Ntaka (2017) stated, because it is librarian-friendly, having many applications such as JSTOR search, WorldCat, and much more (Ntaka, 2017).

[bookmark: bbib0038]Users can publish, view, like, comment on, and share videos on a wide variety of subjects on YouTube (YT), a well-known, free online video-sharing platform. With over 1.9 billion users, it is one of the most popular websites for sharing videos (Gelinas et al., 2017). Users from more than 100 countries can access the website's more than 100 million videos. Every month, more than two billion people watch YouTube. Particularly among MBA students, it is commonly utilised in conjunction with other social media platforms to access educational resources and content, facilitate efficient learning, and serve as a self-training tool (Sui et al., 2022). YouTube facilitates collaborative content creation, provides rapid access to knowledge for users of all skill levels, and serves as a platform for information sharing, evaluation, and visualisation. The YouTube platform aims to be used by educators to use videos to teach. Given that YouTube is widely acknowledged by students as a study tool, libraries must adopt it as it offers vital resources for the curriculum. Its target-oriented, searchable, open, and accessible movies allow for interaction by allowing comments (Sui et al., 2022). 

Since its launch, researchers have been interested in social media sites like Facebook, Instagram, and X (previously Twitter) as sources of data and research tools. Even libraries can use these platforms as research tools to promote studies to specific or varied demographics. Additionally, it might be used to gather representative user and student comments and feedback. Social media platforms can also be used by libraries to deliver interventions. Social media platforms could be used by libraries to share information and give users access to a multitude of freely available textual, visual, and metric resources. The adoption of social media by libraries is heterogeneous; the adoption is not the same across a nation nor across a region. Public university libraries in Akwa Ibom State, which witnessed a rise in students’ enrollment across all tiers of education, are challenged by the demand for information sources by their patrons, particularly online sources. The method of access is also widening with more students accessing information online and sharing the same using social media. As a logical step towards handling this challenge, public university libraries are providing their users with information through different social media platforms, especially Facebook and YouTube. media. This study thus seeks to establish how social media application impacts library patronage in public universities in Akwa Ibom State.

Statement of the problem
The actual patronage of libraries has waned over the years. While higher enrollment rates in public universities are on the increase, the actual percentage they patronise the libraries is on the decline. The reduction in visits to libraries does not imply that library users are not reading and accessing information, but that they are assessing information resources using social media sources to share, create, and learn. The poor visibility of most public institution libraries on social media and online space depicts a lack of responsiveness and adaptability to changing information sources, creation, dissemination, and access. If libraries are to adapt, change, and increase patronage, the focus will be on enhancing their online presence and virtual library services. However, most public university libraries in Akwa Ibom State are struggling with actual library services, with very little attention given to social media services. This is affecting patronage negatively, as most library users prefer to source information online, thereby making public university libraries lose patronage and relevance. Therefore, social media sites such as Facebook and YouTube can be adapted for library services. However, their impact on patronage is still unclear. This necessitated this study to ascertain how social media influences library patronage in public university libraries in Akwa Ibom State. 

Purpose of the Study
1. Examine the influence of Facebook on users’ patronage of public university libraries in Akwa Ibom state

2. Ascertain the influence of YouTube on users’ patronage of public university libraries in Akwa Ibom state

Research Questions
1. What is the influence of Facebook on users’ patronage of public university libraries in Akwa Ibom state?

2. What is the influence of YouTube on users’ patronage of public university libraries in Akwa Ibom state?

Research Hypotheses
1. There is no significant influence of Facebook on users’ patronage of libraries in Public Universities in Akwa Ibom state

2. There is no significant influence of YouTube on users’ patronage of libraries in Public Universities in Akwa Ibom state
Literature Review
A library is an assortment of resources, including books and media, that are available for use rather than merely being on display. A library offers digital or physical access to information resources that can be found online, in a physical place, or both. Printed materials and other tangible resources in various formats, such as digital formats or content stored on bibliographic databases, might be included in a library's collection (Obi, 2023). It is well known that libraries hold resources that facilitate the transmission of concepts, expertise, and life experiences from one generation to the next. Libraries create collections that are specific to the objectives and requirements of the organisations they support. Academic libraries create collections to meet the information needs of researchers, educators, and students. Professionals have methodically arranged this collection for convenience and utility. The library collection is a valuable resource for the academic community's education, employment, and leisure in an academic setting.
Social media gives users more freedom to use information. It places the library where its patrons are. It makes it possible for users to impart their knowledge, which in turn encourages more people to visit the library. Posting upcoming events or scheduling an exhibition is helpful. When consumers spread the word to their friends via social media, the number of these posts quickly rises. The promotion of library services and activities is aided by this chance. According to Ntaka (2017), consumers are embracing new technologies and are drawn to Cyworld's exposure and self-expression opportunities. Ntaka concludes that efforts by libraries to engage faculty via social media should highlight the benefits of its use for social media and communication. Therefore, academic libraries should promote their materials and services, according to Agyekum et al. (2016). The usage of blogs, Instagram, Twitter, and Facebook for promotion is arguably one of the more intriguing examples.
In order to give academic libraries suggestions for best practices in using social media sites to better identify themselves and engage with their users, Ayu and Abrizah (2011) conducted a study on the use and application of Facebook among Malaysian university libraries. The study used content analysis to look at how the library's Facebook page is currently being used. A checkpoint was created to examine how the Facebook page was used and applied by the libraries. A Facebook page was used by 14 university libraries in Malaysia to provide services to patrons. Only three libraries used their Facebook site, according to the results, and they were classified as "Skaters" according to the 8-S Framework of Category Development for Facebook users. Other libraries promoted and informed their patrons about the services they offered through their Facebook pages. 
Lam et al. (2019) examined Facebook usage in Hong Kong university libraries. The study looked into how seven Hong Kong university libraries currently use Facebook. Based on online observations and Web content analysis from the publicly accessible data of the Facebook pages, the study used a mixed-method research technique to investigate the features of university libraries' Facebook usage and their efficacy in interacting with their patrons. The findings showed that while the majority of Hong Kong libraries used Facebook as a marketing tool, there was little user interaction on these pages. The survey also found that posts with a communication theme and posts with videos can draw in the most visitors. 
In order to determine the level of awareness of YouTube's features for creative library service marketing, Prabhu and Tamizhchelvan (2021) conducted a study titled YouTube: The New Age Marketing Strategy for Library Services. At Bishop Heber College in Trichy, there were 153 students and library professionals. The tool used to acquire the data was the questionnaire. The majority of respondents (90.2%) preferred library services via YouTube, according to the study's findings. This highlighted the need for librarians to think about offering information services via YouTube. Furthermore, over half of the participants (51.6%) acknowledged that they would view the library's suggested YouTube videos. 
Adu (2020) investigated how undergraduate students in universities in Cross River State, Nigeria, used library resources in relation to YouTube and WhatsApp media. In order to recruit 900 students from both universities in Cross River State, Nigeria, the study used an ex post facto research methodology and stratified and purposive sampling approaches. Data was gathered using a questionnaire called the "YouTube and WhatsApp Media and Utilisation of Library Resources Questionnaire (YWULRQ)" that was approved by specialists. The researcher gathered the data and used basic regression analysis to analyse it. The results demonstrated that YouTube and WhatsApp have a major impact on how library resources are used.
 
 Methodology
An ex post facto research design was adopted for this study. This study was conducted in public universities in Akwa Ibom State, namely, the University of Uyo, Akwa Ibom State University, and Federal University of Technology, Ikot Abasi.  The population of the study was 1,875 registered library users from the three public University libraries in Akwa Ibom State. The sample size is 562, using a proportionate sampling technique to sample 30% of each participating school.  The instrument for data collection was a researcher-developed questionnaire entitled “Social Media and Users’ Patronage Questionnaire” (SMUPQ). The instrument, which was validated by experts, comprised Section A, which elicited information on the demographic data of respondents, and Section B, with 50 items that sought information on social media activities of libraries as well as users’ patronage. The reliability of the instruments was established by trial testing the instrument on 30 students who were not part of the sample and subjecting them to Cronbach's Alpha statistics to obtain a .86 reliability coefficient. The data obtained from the administered questionnaire were statistically analysed using regression analysis to answer the research questions and test the null hypotheses at a 0.05 level of significance.

Results and Discussion
[bookmark: _Hlk187689516]Ho1: There is no significant influence of Facebook on users’ patronage of public university libraries in Akwa Ibom state
Table 1: Summary of regression test for the influence of Facebook on users’ patronage of public university libraries in Akwa Ibom state
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	r
	R Square

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	9.088
	1.061
	
	
	

	
	User_Patronage
	-.048
	.064
	-.062
	.062a
	.004


F (.571), Fstat (.451) *Not Significant at p>.05.451
Table 1 gives a summary of the simple regression test. The result shows that the unstandardized coefficient value is. -0.048, indicating that there is a negative influence of Facebook on users’ patronage of information resources in public universities. The coefficient of determination (R2) is .004, indicating that there is only 0.4% change in users’ patronage of public university libraries as a result of Facebook usage. This indicates that Facebook to a low extent influences users’ patronage of public university libraries in Akwa Ibom State. The probability value (Fstat) is .451. Since the p-value is greater than the alpha level of .05 (p>.05), the result is statistically not significant, and the null hypothesis is retained. Thus, there is no significant influence of Facebook on users’ patronage of public university libraries in Akwa Ibom state.


Ho2: There is no significant influence of YouTube on users’ patronage of public university libraries in Akwa Ibom state
Table 2: Summary of regression test for the influence of YouTube on users’ patronage of public university libraries in Akwa Ibom state
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	r
	R Square

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	9.171
	1.698
	
	
	

	
	Effective_Patronage
	.106
	.103
	.085
	. .085
	. 007


F(1.074), Fstat (.302) *Not Significant at p>.05.302

Table 2 gives a summary of the simple regression test. The result shows that the unstandardized coefficient value is .106, indicating that there is a positive influence of YouTube on users’ patronage of public university libraries. The coefficient of determination (R2) is .007, indicating that there is only 0.7% change in users’ patronage of public university libraries. This indicates that YouTube to a low extent influences users’ patronage of public university libraries in Akwa Ibom State. The probability value (Fstat) is .302. Since the p-value is greater than the alpha level of .05 (p>.05), the result is statistically not significant, and the null hypothesis is retained. Thus, there is no significant influence of YouTube on users’ patronage of public university libraries in Akwa Ibom state.

The result of the analysis reveals a negative and low extent of influence of Facebook on users’ patronage of public university libraries in Akwa Ibom State. This is explained by the fact that libraries have little social interaction with patrons when using their Facebook page. The related hypothesis test shows that there is no significant influence of Facebook on users’ patronage of public university libraries in Akwa Ibom state. The fact that libraries do not fully utilise Facebook pages for communication with their patrons does not signify a negative influence. This finding is in line with Ayu and Abrizah (2011), whose findings revealed that only a few libraries were fully utilising their Facebook page, and they were using it for marketing purposes, limiting the full effect of Facebook on library patronage. This finding is in line with Lam et al.  (2019), who found that most libraries in Hong Kong adopted Facebook as a marketing tool, yet the user engagement level in these pages was low. 
The findings from analysing the related research question showed that there is a low positive influence of YouTube on users’ patronage of public university libraries. The corresponding hypothesis test indicates that there is no significant influence of YouTube on users’ patronage of public university libraries in Akwa Ibom state. While some libraries have a YouTube presence, they seldom use these platforms to push out information and engage patrons.  This finding is in tandem with Prabhu and Tamizhchelvan (2021), whose findings revealed that the majority of the respondents prefer library services through YouTube. This finding is in variance with Adu (2020), whose findings showed that there is a significant influence of YouTube and WhatsApp on the utilisation of library resources. 
Conclusion
It was concluded based on the findings that there is a low extent of influence of social media on user patronage. Libraries have very little presence online, making it difficult for library users to access their services both online and physically.  
Recommendations 
Based on the findings, it is recommended that:
1. [bookmark: _Hlk187694150]Libraries in Nigeria should start offering full services on social media, just as they do physically. 
2. Libraries should make their presence online felt by enhancing their visibility through the YouTube platform.
3. Libraries should maintain and regularly update their Facebook pages with relevant knowledge and content.
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